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A. The location of the course in the study system 

Level of education 2 

Degree level Master 

A form of study Full-time 

Field of study Management Engineering 

Profile of study general academic 

Specialization - 

Unit administrating course Faculty of Management 

Unit implementing course Faculty of Management 

Course coordinator Kolwas Szymon, PhD 

B. General characteristics of the course  

Block General 

Group of courses - 

Level of the course basic 

Course status elective 

Course language English 

Semester - 

Academic year 2018/19 

Prerequisities - 

The minimum number of students  from 25 students, up to the limit of seats in the room (exercise) 

C. Learning outcomes and teaching methods 

Aim of the course 

The aim of the subject is to gain basic knowledge of social 

networks and interactions that inspire trust 

and reciprocity among the citizens and the ability to apply it in the anal-

ysis and evaluation of phenomena from this area. 

Assessment methods 

B.Exercise:  

1. Formative assessment:   Visuals (e.g., diagrams, charts or maps) to 

demonstrate social capital analysis  

2. Summative assessment: creating a tool which can be used for adding 

value to social capital of a given group 

Learning outcomes See Table 1 

Form of classes and weekly dimen-

sion (number of hours per semester)  

lecture 0 

exercise 30 

laboratories 0 

projects 0 
 

The course content 

B.Exercise:  

1) Varieties of social capital 

2) Benefits of social capital  

3) Risks of social capital 

4) Implications for action 

5) Final presentation 

 

Learning outcomes See Table 1 

Exam N 



 

Literature 

Obligatory:  

1) Bourdieu, P. 1986 The forms of capital. In J. Richardson (Ed.) 

Handbook of Theory and Research for the Sociology of Educa-

tion (New York, Greenwood), 241-258.  

2) Adler Paul S. and Kwon Seok-Woo, 2002,Social Capital: Pro-

spects for a New Concept, The Academy of Management Re-

view, Vol. 27, No. 1 (Jan., 2002), pp. 17-40 , Academy of Man-

agement, New York 

Supplementary: 

1) Knack S. and Keefer P. Does Social Capital Have an Economic 

Payoff? A Cross-Country Investigation, The Quarterly Journal 

of Economics, Vol. 112, No. 4 (Nov., 1997), pp. 1251-1288 The 

MIT Press 

2) Putnam R. 2000, Bowling Alone: The Collapse and Revival of 

American Community, Simon and Schuster, New York 

 

Course website www.olaf.wz.pw.edu.pl 

D. The student workload 

Number of ECTS credits 4 ECTS  

Total hours of student work related 

to the learning outcomes achieve-

ment (description): 

4 ECTS 

30 Exercise + 10h preparation for exercise + 20h preparation for presen-

tation + 5h Literature Analysis + 5h consultation + 10h case analysis + 

10h visual maps preparation = 90h  

The number of ECTS credits for 

courses that require the direct par-

ticipation of teachers 

1,55 ECTS 

30 Exercise + 5 consultation = 35h 

The number of ECTS credits that 

the student obtains during the prac-

tical classes 

4 ECTS 

30 Exercise + 10h preparation for exercise + 20h preparation for presen-

tation + 5h Literature Analysis + 5h consultation + 10h case analysis + 

10h visual maps preparation = 90h 

E. Additional Information 

Remarks - 

Date of last update 
 

Table 1 

General academic profile 

Subject effects 

Reference to the 

2nd degree of 

PRK characteri-

stics 

Reference to 

the 1st degree 

of PRK cha-

racteristics 

Knowledge 

Effect: 

teorie oraz ogólną metodologię badań w zakresie przedsię-

biorczości, ze szczególnym uwzględnieniem kreowania po-

staw przedsiębiorczych i podejmowania wyzwań związa-

nych z rozwojem przedsiębiorczości 

Effect code: I1_W08 

Verification: 
  

  

Effect: 

charakter, miejsce i znaczenie nauk społecznych w ogól-

nym systemie nauk oraz ich relacje do nauk technicznych 

oraz kompetencji inżynierskich 

Effect code: I1_W10 

Verification: 
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Effect: 

cechy człowieka jako twórcy i uczestnika kultury organiza-

cyjnej 

Effect code: 
I1_W13 

Verification:  

Abilities 

Effect: 

identyfikować i interpretować podstawowe zjawiska i pro-

cesy społeczne z wykorzystaniem wiedzy z zakresu przed-

siębiorczości, ze szczególnym uwzględnieniem kreowania 

postaw przedsiębiorczych i podejmowania wyzwań zwią-

zanych z rozwojem przedsiębiorczości 

Effect code: 
I1_U05 

Verification:  
 

  

Effect: 

samodzielnie planować i realizować własne uczenie się 

przez całe życie 

Effect code: I1_U20 

Verification: 
  

  

Social Competence  

Effect: 
uznawania znaczenia wiedzy w rozwiązywaniu problemów 

poznawczych i praktycznych 

Effect code: 
I1_K02 

Verification:  
 

  

Effect: 
myślenia i działania w sposób przedsiębiorczy 

Effect code: 
I1_K04 

Verification:  
 

  


